CNN News Highlights — Al Smart Carts

| 1) bagging area | 2) barcodes | 3) fumble around | 4) self-checkout | 5) smart sensors | 6) weigh produce

This is Caper Cart, an Al-powered smart shopping cart that hopes to solve a familiar grocery store
headache,

Please put an item in the . Like that's something we don't want here at all.
Instead of scanning items at one of these, Caper's technology lets you check out items in your cart. No
need to looking for . Caper claims that multiple and cameras can automatically detect
barcodes as items go in or out of your cart. It can even
1) core focus | 2) extremely annoying | 3) for the most part | 4) product scanning 5) seamless 6) tissue box
pain points toss
Our when building this product was to make sure that none of those that you see with self-

checkout present themselves on the Caper Cart.
OK, but what if | decide that's actually not the one | want? Take it out. Oh, it just automatically took it out.
That was good.

| had to take a little more care with a couple of items. Well, that wasn't good enough. But , was
. The cart even caught my :

Oh, got that.

| 1) acquired by | 2) aisle | 3) display | 4) ginger ale | 5) location-based recommendations | 6) running total

Caper claims their carts don't just save you time but money as well. The carts are free to use and the
shows a of your items to help keep you on budget.
Four items and we're already at $14.35.

It searches for coupons for items you've added to your cart and even recommends products on sale
nearby.

We can getacouponfor . lttellsmeit'son___ 14.

_____arejust one of these features Caper Cart gained after being _____ Instacart in 2021.

| 1) cater | 2) encouraging | 3) leverage | 4) pitch | 5) product recommendations | 6) sophistication

The ___ that Instacart has been building around Aland ___ , we get to all of that in the in-store
experience. We want to really personalize the experience based off of where you are in the store, what you
have in your basket, how you shopped in the past to really recommend things that _____ really well to your
diet or your family's shopping patterns.

As my cart continued to serve me coupons and ads, | couldn't help but feel like it was me to buy
more.
The to stores is customers are going to buy more. The pitch to customers is you're going to save
money.
Sure.
1) actually shop 2) cost 3) How do you square | 4) present all these savings | 5) shop ona 6) typically
to their budget budget spending

those two things?

So if you think about a customer that goes in to , they're a lot less than they want to because
they don't want to go to the front of the store and then end up, you know, going over their budget.

So by having things like running totals, we see customers . They end up buying like one or two more
items but the of those items actually comes down because we're able to for them.



Translation

Erhe Caper Cart - —FH Al FREWEZEYE - SERARAMEEBHBMZINEE  BEIEIR -
"ERYEHEIEYE - | ERERRAAZHMABED -

Caper W TEMR A ABIELEARKIRERm  MeEBEEBEYE LT 4aER - IMARFICHEL
IEHS - Caper BEREM PN ZHAEERAIRMEEHETEmPMASNEBYERBEEIEE  E25E2
AEERRNES -

"RMEEEEERRNZOBERE  MERREGREILES ARIEERENRER - BB LASE Caper
Cart EH3R - .

TiF  BUMRBHEEZENREIBAEZREENIE ? =R - 12 - CELBBECUBERKRT - &5
RE - |

BEELEMESFHMIRE—T - B A BBRHMAKIERE - BEXE21ERT - BmiFHERIEE - BY
HEEZEAREFERAESETES -

"R BRAT - .

Caper B - tiFINBYNEARGERE - HESREE - BYSEASZEREFAN  MEEESBRER
BMPEERLR - FEREGIFES -

MU ERAME&L 1435E7T7 » .

TEENERKEBEESLTRABYENER  ERHBEMOSENER -
THMOUZRETSKNEERS  MBBSEREE 14 R7EE - |

RIBEREMEMERMHEER - X2 Caper Cart £ 2021 &1 Instacart U BB ATHTISAITNEE

Mnstacart £ Al Bl miEE A ERE 7 RERRIM - ML ELRAEMAMER L - XMBEEILERFEA
EBMNBENER  KEBRESENMUE - RNBYEAS  UAREENEYLE  BREBERFTSIRER
BEKFIREEYEXNEmMm - o

SRNBYEAHREEESNESR  RAZRECSCHBEXEREEZRA -

THBEXRAR  EEREEEEDS | USRS  HEZHESEE - |

F2IE - 4

TISEEERREIREMIAIE ? |

TR LELARRIRFINVES - MMEEEEFHEEAED  BA/MMAAEERIERA ZITBHTR

gose
EH o
>

ZREERFENIOEERRERIE  HPRBEEEEJLEREMZERE - o EE 28—
R - BEEREMERASESREN - BTEEEE2LRIE - |

I

You can view this activity online at this link:
https://linguadox.com/2024/12/25/ai-smart-carts/




Answers

| 1) bagging area | 2) barcodes | 3) fumble around | 4) self-checkout | 5) smart sensors | 6) weigh produce

This is Caper Cart, an Al-powered smart shopping cart that hopes to solve a familiar grocery store
headache, 4) self-checkout.

Please put an item in the 1) bagging area. Like that's something we don't want here at all.

Instead of scanning items at one of these, Caper's technology lets you check out items in your cart. No
need to 3) fumble around looking for 2) barcodes. Caper claims that multiple

5) smart sensors and cameras can automatically detect barcodes as items go in or out of your cart. It can
even 6) weigh produce.

1) core focus | 2) extremely annoying | 3) for the most part | 4) product scanning 5) seamless 6) tissue box
pain points toss

Our 1) core focus when building this product was to make sure that none of those 2) extremely annoying
pain points that you see with self-checkout present themselves on the Caper Cart.

OK, but what if | decide that's actually not the one | want? Take it out. Oh, it just automatically took it out.
That was good.

| had to take a little more care with a couple of items. Well, that wasn't good enough. But 3) for the most
part, 4) product scanning was 5) seamless. The cart even caught my 6) tissue box toss.

Oh, got that.

| 1) acquired by | 2) aisle | 3) display | 4) ginger ale | 5) location-based recommendations | 6) running total |

Caper claims their carts don't just save you time but money as well. The carts are free to use and the 3)
display shows a 6) running total of your items to help keep you on budget.

Four items and we're already at $14.35.

It searches for coupons for items you've added to your cart and even recommends products on sale
nearby.

We can get a coupon for 4) ginger ale. It tells me it's on 2) aisle 14.

5) Location-based recommendations are just one of these features Caper Cart gained after being 1)
acquired by Instacart in 2021.

| 1) cater | 2) encouraging | 3) leverage | 4) pitch | 5) product recommendations | 6) sophistication |

The 6) sophistication that Instacart has been building around Al and 5) product recommendations, we get
to 3) Leverage all of that in the in-store experience. We want to really personalize the experience based off
of where you are in the store, what you have in your basket, how you shopped in the past to really
recommend things that 1) cater really well to your diet or your family's shopping patterns.

As my cart continued to serve me coupons and ads, | couldn't help but feel like it was 2) encouraging me to
buy more.

The 4) pitch to stores is customers are going to buy more. The pitch to customers is you're going to save

money.

Sure.
1) actually shop 2) cost 3) How do you square | 4) present all these savings | 5) shop ona 6) typically
to their budget budget spending

3) How do you square those two things?

So if you think about a customer that goes in to 5) shop on a budget, they're 6) typically spending a lot less
than they want to because they don't want to go to the front of the store and then end up, you know, going
over their budget.

So by having things like running totals, we see customers 1) actually shop to their budget. They end up
buying like one or two more items but the 2) cost of those items actually comes down because we're able to
4) present all these savings for them.



